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Introduction
Sustainability is a development strategy that meets the present needs without compromising the future generations' ability to meet their needs using the present resources. It gives the natural resources potential for long-term existence. Sustainability offers a balance between economic, social and environmental needs ensuring that utilization of resources does not lead to depletion or damage which would affect the future generations. Being an important country amongst the Middle Eastern nations because of its key role in petroleum production, Saudi Arabia has taken sustainability initiatives seriously. Sustainable practices are becoming important for both the private and public sector business enterprises. The government of Saudi has taken significant steps to tackle environmental issues such as carbon management problems (Potts et al., 2014). The paper explains how Saudi Aramco which is an oil producing company in Saudi has benefited from sustainability initiatives. The company, being a petroleum and natural gas producer, with an estimated value of between $2 trillion and $10 trillion, has continued to improve in value as a result of sustainability.
Aramco’s Sustainability Initiatives
There are several initiatives adapted by Saudi Aramco which the company showcased to indicate its willingness to adapt and benefit from the sustainability strategies by the Kingdom of Saudi Arabia. Clean energy technology and carbon management solutions are one of the major initiatives.  The initiative was aimed at carbon capture, utilization and storage technologies which ensure greenhouse emission is reduced through fuel diversity for sustainable growth and development. Aramco has laid down initiatives through technology and innovation that are meant to turn the company into a cleaner energy producer for sustained development. Smart techniques and technology have been adopted to cab the issue of climate change now that the company is one of the leading oil producers in the world (Abro et al., 2016).
The company is now exploring wind and solar energy in the quest to show diversification in its utilization of the energy meant to control pollution through emissions. Even though the technology is picking at a slow rate, their focus indicates that they will finally adapt to clean energy altogether. Aramco is investing in scalable solutions aimed at turning emissions into value-added products which can also be a source of increased revenue while at the same time minimizing greenhouse emissions. The company now uses a wind turbine in Turaif which is amongst the Saudis first clean energy strategy. The initiative is in line with Paris Climate Agreement ratified by Saudi Arabia (Abro et al., 2016). The company has, therefore, made some steps in adopting changes that ensure it no longer pollutes the environment and the resources are sustained for the future use now that depletion is slowly catching up with Saudi Arabia. 
Benefits to Aramco Company
Aramco has begun to experience the benefits of alternative sources of energy way before the full flag is attained. Wind energy has cut down its costs of energy to a great extent with reports indicating the trend is bound to increase as the company continue to adopt policies that are meant to put in place sustainability initiatives. The costs have reduced due to cut down on the amount of emissions being released into the atmosphere. This has resulted in the reduction of the costs required for the necessary equipment that handle emissions which is a benefit to the overall output of the company (Alshehry & Belloumi, 2015). The company has received a lot of recognition due to such an effort aimed at achieving sustainability. The result has been growth in the productivity through motivations awarded to the company as a leading agent in the first to protect the environment against climate change. This has acted as an advertising strategy by Aramco making it gain a global advantage over other oil and gas companies in the world. 
Aramco has now a better chance for future survival in an environment which is threatened due to depletion that is taking place. The company adapting to wind energy has transformed the oil and gas environment giving a hope that its activities are bound to operate for a long time compared to those total dependence is on petroleum fuels. This is an assurance of long-term revenue which will sustain the company in the long run. Furthermore, the company has a chance to get additional revenues from the excess wind energy generated which would be another source of income. Such diversification is crucial for sustenance in the competitive environment where Aramco operates (Alshehry & Belloumi, 2015). Furthermore, the improved environmental performance will now be able to sustain Aramco for a long period without having to adopt a different technology for oil and gas exploration since climate changes affect the environment making the company to use alternative methods if the products are to be fully exploited. The machinery costs and maintenance are now cut down which is a plus on the overall profits of the company. Furthermore, the expertise necessary for sustaining non-renewable sources is also reduced since alternative sources like wind prove to be easier to use making it unnecessary to hire very experienced labour resource (Alshehry & Belloumi, 2015).
Aramco is envisioning a situation where the need to recycles emission products such as carbon dioxide will not arise if the implementation of solar and wind is achieved in full. Furthermore, maintenance of equipment used in these alternative energies has proved to be less expensive which cuts down on cost for Aramco. There is a projection that other stakeholders are bound to be attracted to working with Aramco to ensure the strategy to sustain the environment is achieved. This benefits the company in terms of advertising its brands which is important in sustaining their economies of scale benefits (Alexander, 2018). The enhanced reputation which has begun through the effort shown by Aramco in installing windmills is proof of customer loyalty that the company continues to enjoy even when the competition from other oil and gas companies continue to grow. Furthermore, the company now enjoys a pool of innovative skills through research that continues to ensure sustainable initiatives are fully functional in Saudi. The partnerships that are coming as a result of alternative sources of energy such as the one Aramco had with GE through the installation of a windmills are bound to increase the company's market reach. Expansion in the market implies high sales which translate into high revenue that are developing Aramco further for future survival (Alexander, 2018).
Conclusion
In conclusion, Saudi Arabia has come up with policies that are aimed at promoting sustainable initiatives. Aramco being an oil and gas company is a good indication of how a company would benefit from taking up these initiatives.  With the installation of the one windmill through a partnership with GE, the benefits on Aramco are already overwhelming which is clear evidence that this is something to pursue not just for the benefit of the future generations but also in making sure the company cuts down on the costs and increases its revenue generation. This is possible due to a reduction in the overall costs such as maintenance costs which are usually high when using non-renewable sources of energy. Therefore, research indicates that there is indeed a strong and positive link between successful sustainability strategy and corporate value. Thus, sustainability can enhance businesses in several ways. Aramco is a better example of how this can be achieved; making a company to attain global recognition which is the aim of every business in the world.
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